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How LG Spain utilized personalized product recommendations 

and website personalization to increase cross-sells 

 

 

Background 
LG Electronics, Inc. is a global leader and technology innovator in consumer 

electronics, mobile communications and home appliances, operating in 113 

synchronized communication locations around the world.  In order to deliver 

ofile and promote their brand identity, every LG messages that elevate their pr

a consistent look and feel, as well as consistent  haslocalized website worldwide 

messages. 

 

LG.com websites are not typical e-commerce sites. The LG.com sites are 

promotional sites showcasing LG’s vast product range. Actual sales are not 

performed on LG.com sites. Once a product is chosen for purchase, the customer 

is then presented with a list of authorized physical and online stores where the 

product can be purchased.  Nevertheless, the ultimate aim of every LG.com site is 

to increase the sales volume of the LG products range in its territory.  To 

accomplish this mission, every local LG company constantly creates new 

campaigns and promotions. 
 

 

The Challenge 
Constantly creating online promotions and campaigns with very high turnaround 

requires hundreds of hours of manual work. On average, an LG.com site contains 

over 800 products. Manually creating promotions and product recommendations 

for each and every product in the catalogue and updating them on a regular basis 

is not feasible.  If you browse any LG.com site around the globe, whether LG.com 

in the US /us,  Italy/it, UK/uk , Japan/jp  or any other local LG.com site, you might 

see product recommendations that randomly appear on some of the products 

pages. Those recommendations were placed on these pages manually. Manual 

work is also required in order to handle all promotions/banners that appear on 

each page of any of the LG.com/local sites.   

 

In LG Spain Juan Larrauri, Digital Marketing Manager, was looking for a tool that 

would enable his team to automatically and effectively manage their 

merchandising needs.  

 
 
 

 

 

 

 

 

 

Customer: LG.com/es 

 

 

Challenge:  To automatize product 

recommendations on page & 

trigger action points to 

communicate promotions  
 

 

Solution:  Barilliance personalized 

product recommendations engine 

and website personalization 

solution  

 

Results:   150 active rules in 

December 2014, cross-sell effect 

up to 7%, CTRs in existing 

promotions up to 15% 
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Standing Out from the Crowd –  

Customizing the product offer with personalized product recommendations 
 

Although every LG.com website around the world is very similar to the next, Juan and his team managed to create an 

exceptional LG site that stands out from the crowd.  That is LG.com/es – LG Spain website. 

 

At first glance, landing on the homepage, or any product or category page, it is hard to notice the difference. But the 

difference is there – LG.com/es implemented two innovative Barilliance eCommerce personalization solutions:  

1) Personalized Product Recommendations and 2) Website Personalization.  The widgets are customized to look like 

integral parts of the LG site, so although the LG Spain site looks and feels just like any other LG site worldwide, it offers 

visitors a highly personalized browsing experience.   

 

the images below, every LG home page  inTake for example the home page on every LG.com website.  As can be seen 

products, followed by a list of products featured under the title:  preferredan image slider on the top featuring  sinclude

of the  or any other ,ratorigea refr  ,a phone ,On this list one can find a TV . ’CT INNOVATIONSSEE OUR LATEST PRODU‘

Now, let’s assume a visitor has visited the LG site before, and he is especially   featured on the site. ctsprodu800 

the ‘One message fits all’ , he will see the again When that visitor visits any LG.com siteinterested in TV accessories.  

that this  dentifiediBarilliance product recommendation engine has the However, in the case of LG Spain,   product listing.

presented with personalized product automatically will be  he and interest in TV accessoriesshown customer has 

 products. yoraccessTV  includerecommendations that 
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Browsing through the LG Spain website, visitors encounter product recommendations on every category and product 

page. The recommendations are automatically triggered by the Barilliance engine which understands the preferences 

and intent of each visitor and displays the most relevant recommended products in real time.  

 

 

Examining a product page on  two  LG.Com sites, the only difference is the 

personalized product recommendations featured on the LG Spain site: 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

Great Flexibility 
 

When the LG.COM/ES team wishes to 

promote special products, they can 

overcome the auto recommendations 

and promote specific products.  They 

can also choose to exclude certain 

products from the auto 

recommendations.  

 

For example, on the LG G3 product 

page, the team chose to promote these 

phone model accessories.  

 

 

Results 
Cross-sell effect up to 7%, CTRs in existing 

promotions up to 15% 
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Website Personalization 
 

The marketing team at LG.COM/ES creates personalized campaigns and 

promotions utilizing the Barilliance solution on a constant basis.   The great 

flexibility of the Bariliance tool enables the LG team to rotate between 

different rules (promotions) to ensure a certain level of visibility.   

 

Results 
The LG Spain team implemented 150 active rules in December 2014.   

 

 

Connecting the Product Page to LG Blog 
 

LG invested a lot of effort to develop additional information 

such as videos, tutorials, and posts. This information is 

featured on the LG blog. LG Spain extensively uses the 

Barilliance personalization widget to present customers 

browsing a product page with a popup that refers them to the 

specific product page on the LG blog site.  As visitors to the 

site often browse the site for additional information on the 

product, this approach highly increases the overall conversion 

of those customers. 

 

Results 
 

According to the reports appearing for each such referral rule, as many as 20% of visitors who are exposed to the 

additional information featured on the LG blog end up making a purchase using the BUY button on the LG Spain site. 

 

 

Customer Feedback Forms 
 

The LG Spain team uses the Feedback Form widget 

to present customers with surveys relating to 

product development, service improvement and 

marketing activities.  The surveys are highly targeted 

and are presented to a segmented audience.  For 

example, if the survey at hand relates to a new 

mobile phone being developed, the team can decide 

to present the survey only to visitors who are 

interested in purchasing a mobile phone, and not to 

present it to customers looking to buy a refrigerator.  

 

 

 

As an example, LG Spain might ask its customers 

what type of information would help them to more 

effectively decide which product to buy or what 

types of site improvements they suggest. 

 

Results 
The marketing teams were surprised to receive over 

10,000 replies to surveys they had presented to their 

audience.  This data was then utilized to improve LG 

Spain’s platforms and consumer knowledge. 

 

 
 

We were looking for a tool to manage automatically our merchandising needs. 

software  But we found more than that in Barilliance, its personalization

surpassed our expectations and drove conversion and cross sell up to record 

undreds of hours in manual work. Definitely a levels while literally saving h

”.great tool and partner in our marketing strategy 

  

Juan Larrauri, Digital Marketing Manager- LG Spain 
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